Public Utilities Specialist

GS-1130-13

I. INTRODUCTION

The purpose of this position is to perform duties requiring the application of knowledge concerning public utility business practices, rate structures, and operating characteristics. This involves such functions as: (1) analyzing utility rate schedules to determine reasonableness and applicability; (2) investigating and analyzing the organization and the financial structure of public utilities relating to licensing or regulatory actions; and (3) assessing the purchase or sale of Government utility resources and services.

II. MAJOR DUTIES AND RESPONSIBILITIES

The incumbent substantively performs several or all of the following:

--
Coordinates, analyzes, and conducts studies to determine reasonable methods of marketing electrical power. Prepares special reports, position papers, oral presentations and recommendations.

--
Reviews and recommends changes or approval of power marketing contracts for the sale or exchange of Federal power, transmission service, lease of Federal equipment, and integration with other power systems. Leads the development of contract provisions; negotiates special contracts; develops policies and contract provisions; and reviews and analyzes power resource studies, facilities development reports, and other technical documents.

--
Analyzes the results of non-Federal contractor studies; reviews contract administration procedures; reviews power billing for conformance with marketing criteria and power contracts; and prepares special reports on the status and progress of contracts and formal agreements for the sale and exchange of power.

--
Analyzes the effects of proposed new power marketing policies making recommendations for changes in policies; reviews and analyzes policy proposals developed by other functional offices; and coordinates the development of power marketing policy with other power marketing administrations and other Federal agencies.

III. FACTOR LEVELS

Factor 1 - Knowledge Required by the Position 



FL 1-8 1550 points

--
Expert knowledge of power marketing laws, regulations, and policies and a comprehensive understanding of the agency’s wholesale rate schedules, power billing concepts, and power management policies and practices, and contractual relationships to analyze and solve complex power marketing and power contracting problems.

--
Proficient ability to understand and evaluate highly technical documents such as facilities development reports, facilities contracts, and construction agreements.

--
High degree of skill in making effective oral and written reports and presentations to individuals and groups within and outside of the agency to support or change current policy or direct future policy.

Factor 2 - Supervisory Controls 





FL 2-4 450 points

The supervisor sets goals, program objectives, and general problems or issues to be resolved. The incumbent independently plans and carries out the assignments. Completed work is reviewed for feasibility, compatibility with other work, or effectiveness in meeting requirements or expected results.

Factor 3 – Guidelines 






FL 3-4 450 points

Guidelines are broadly stated and nonspecific (e.g., broad policy statements and basic legislation) which require extensive interpretation.  Federal, state, and local legislation and regulations are also referred to in determining the nature and level of analysis and compliance required for proposed actions.  The incumbent uses judgment and ingenuity to interpret the intent of existing guides and to develop applications to specific areas of work. Where guidelines do not exist, the incumbent proposes guidelines for future reference.

Factor 4 - Complexity 






FL 4-5 325 points

Because the work frequently involves the incompatibility of various laws, guidelines, and policies and the conflict in goals of different organizations, governments, and agencies, the incumbent must use imagination and creativity to develop recommendations to resolve technically complex and politically sensitive issues among competing interests. The incumbent must also effectively lead or participate in study groups of other professionals to resolve technical problems.

Factor 5 - Scope and Effect 





FL 5-5 325 points

The purpose of this position is to provide agency-level expertise in power marketing. The incumbent’s expertise and work typically influences or directs agency policy. Provided work products or service affects the work of other experts or the development of major power marketing programs or policies.

Factor 6 – Personal Contacts 





FL 6-3 60 points

Contacts are with individuals or groups from within and outside the employing agency in a moderately unstructured setting.  They are not established on a routine basis, and the role and authority of each party is identified and developed during the course of the contact. Contacts within the agency include economists, engineers, accountants, attorneys, and other public utilities specialists. Contacts outside the agency include high-level technical customer representatives, consultants, and the staff of power marketing administrations and other Federal agencies.

Factor 7 -  Purpose of Contacts 





FL 7-3 120 points

This purpose of contacts is to present and define results of analyses, negotiate contracts, explain and defend policies, resolve issues and complaints, and participate in or lead study groups. 

Factor 8 - Physical Demands 





FL 8-1 5 points

The work is primarily sedentary; however, occasional travel is required. Politically sensitive negotiations can cause a moderate degree of exhaustion and stress.

Factor 9 - Work Environment 





FL 9-1 5 points

The work is normally performed in an office setting.

TOTAL POINTS - 3290

This position is exempt from coverage under the Fair Labor Standards Act.

